Mendocing County Farmers Marke! Associafion
PO, Box ZIT6 « Fort Bragg, CA S5437
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2008 Mendocino County Farmers Market Application- Instructions

also available on line at www.mcfarm.org

It's easy to get started:
2008 Applications accepted beginning March 24, 2008

Allow up to 4 weeks for processing, mailing and Market Manager follow-up
longer if application is incomplete.

1. Contact Market Manager(s) from the list pg. 2, to discuss vending possibilities.
2. Complete page 3 of your application. Read and understand MCFARM Rules &
Regulations and By Laws provided with this application and the Hold Harmless agreement

(pg. 2). Initials and signatures are required by both applicant and partner.

3. See the checklist on page 4. Choose the type of product(s) that you vend.
Obtain the required permits, licenses, etc. needed to for your product(s).

4. Send the complete application with copies of applicable licenses, permits, etc. to.

MCFARM PO Box 2176 Fort Bragg, CA 95437,
Call with questions-Angela 707-964-6718 goldseal@men.org

5. Membership Card and Vendor Packet will be sent to you, when the complete
application and $30 membership dues are received in MCFARM Office. Please allow 2
weeks.

6. Send copy of Membership card, complete application, and copies of paperwork
to the Market Manager of each market you wish to attend.

7. Market Manager contact- set up vending specifics, space assignment (if available).
Allow up to 2 weeks.

® You may not attend market until you are issued a membership card and the
Market Manager has your application and a copy of your membership card.

Membership dues are $30.
Stall fees are 7.5% of your gross sales up to $30 + .60 ag (CDFA)fee.
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About MCFARM

MCFARM is a membershup Nol-For-Profit organzation ongenally founded in 1977 as the Redwood Empire Farmers
Market Association, Our purpose is to: Provide iow overhead, cooperatively run market places for agricultural products
grown and produced in Mendocing and nearby counties, Sponsor and coordinate Certified Farmers Markets in
accordance with the State of California direci markeling regulations. Provide opportunities for current or potential
growers, io enhance their producinity and 1o encourage their participation in the Farmmers Markets. Summanzed Arlicies
of incorporation, Apnl 3, 1993

Cur markets are Certified Farmers Markets. Each market and ils producers follow regutations from Depl. of Food and
Agriculture and the Mendecine County Health Dept. 1o help ensure consumer safety. We have 9 excelient markets
with many experienced, dedicated and talented Market Managers, who strive for vendor and customer sabisfaction

MCFARM Certified Farmers Markets (CFM)
Market Manager Contacts

Boonville CFM- Saturday 9.45-12 00, May 3- Oct 25. Annual Plant Sale on May 3 Boonville Hotel, Hwy 128
Cindy Wilder 13461 Airport Rd Boonville 95415; 895-2949 cwilderidishmail nat

Fort Bragg CFM- Wednesday 3:30-6:00, MayT-Oct 28 Grassy iod at the Comer of Spruce and Main St
Gypsy Spring 8525 N. Hwy. 1 Little River 35456; 937-4330 gepringips.net

Gualala CFM- Saturday 10.00-12:30, May 31-0ct 25 Gualala Community Cenler
Donna Bishop Box 314 Gualala 95445, B83-3726 donnablshilwildblue nat

Laytonvilleg CFM- Monday June 8-0ct. 20 Good Food Store, Hwy 101
Marbry Sipila Box 55 Laytonville 95454; 272-1893 marboy@starband net

Mendocing CFM- Friday 12:00-2.00, May 2- Oct. 31. Howard & Main St
Winnie Pitrone 42265 Little Lake Rd, Mendocino 95460; 937-3632 minervafimen.org

MNEW
Redwaod Valley CEFM- Sunday 9:30-1:00, June 22-0¢t. 12, Redwood Valley Lions County Park, B220 East Rd.
Jen Lyon 7901 East Rd, Redwood Valley 95470; 485-5363 galthollowipacilic.nal

Ukiah-Saturday CFM- Sat 8:30-12:00, May 3- Oct 25 Alex Thomas Plaza, School & Clay 5t
Scott Cratty 725 Vichy Hills Dr. Ukiah, 95482; 462-737Tcrallyiicomcasinel

Ukiah-Tuesday CFM- Tues 3.00-6.00. June 3-Oct 28, Alex Thomas Plaza, School & Clay 5t
Michael Krzywozycki 1901 Boonville Rd, Ukiah 95482; 468-9039 krey 19510 hotmall.eom

Willits CFM- Thursday 3.00-6:00, May 1- Oct. 30. City Park, 100 State St
Jen Lyon 7901 East Rd, Redwood Valley 95470; 485-5363 salthollow Dpacific nel

Hold Harmless Agreement

| agree to abide by the Mendocing County Farmers Market Associabon (MCFARM) Rules & Regulations and By laws
pursuant to the interpretation of marke! management

I We hereby agree, as an agricultural producerinon-ag food purveyor participating in MCFARM's Certified Farmers
Markets, that e will indemnify and hold harmless the sponsors of the market site, MCFARM and its officers, their
agents and employees, from and against any and all kability, claims, demands, expenses, fees, fines, penalties, suils,
proceedings, actions and causes of acton of any and every Kind and nalure ansing or growing out of or in any way
connected with mylour use or pccupancy as an agrcultural producer’ non-ag food purveyor at a MCFARM Certified
Farmers Markels) or any of myfour related aclivities as an agrcultural producer! non-ag food purseyor al a MCFARM
Ceartified Farmers Market or markel activity,

| also declare thal | have the authonty 10 sign this agreement as a certified producer or as a designated representative of

the cerified producer or the cerified producer's preducing entity, or the owner of the food establishment producing food
as a food punveyor participating in MCFARM markets,
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Meadocine Connty Farmers Market Asgociation
PO, Bax JITE + Fest Brags, CA 95437
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Saseviiint Lalbir 2008 Membership & Vendor Application

1. APPLICANT'S NAME
2. PARTNER'S NAME

{Partnership Agreement or both names on Ag Cerl required)
3. FARM/BUSINESS NAME(S)
4. MAILING ADDRESS

. TELEPHONE (DAY) (EVE) (FAX)

5
6. E-MAIL ADDRESS
7. FARM(S) ADDRESSI(ES)

B. EMPLOYEES ATTENDING MARKET
9. OTHER PEOPLE ATTENDING MARKET =

10. | request to vend at the following Market Location(s)

11. Dates | wish to attend

frvitrad & | have read, understand and agree to abide by MCFARM Rules and Regulations. (Included)
Irvitial & | have read, understand and agree to abide by MCFARM By Laws. (Included)

frvitral & I have read, understand and agree to abide by MCFARM Hold Harmless Agreement, pg. 2

Upon MCFARM's receipl of a complele application & membership dues, [ am allowed privileges as a
MCFARM member, as staled in the MCFARM Bylaws and Rules & Regulations. However, membership in
MCFARM does nol always ensure acceplance lo vend al al MCFARM markefs. | understand Manager's
decisions are based on the space availabily al each marke! and other factors. | understand and agree lo
abide by MCFARM Rules & Regulations, MCFARM Bylaws, Hold Harmless Agreement, related laws, codes,
and regulations peraining to the Cerlified Farmers Markels. | agree lo cooperale with Market Management
and will pay the applicable Stall Fee and COFA lax.(currently .60) al the end of each Market day. A $20 fee will
be imposed on any relumed checks.

Applicant Partner Date

Check the following that apply
O I wish lo receive electronically e-mailed newsletters and other correspondences al the above e-mail
address instead of pnnted and mailed

[0 1wish to have my namefarm/business listed on the MCFARM website- Please provide a short description
of your product or senvice

O Please send me Minutes of 2008 MCFARM meetings -also accessible on the website www mclarm org
click on the “From Old Roots...." banner.

L1 1wish lo receive beneficial offers and opportunities when informabion comes to MCFARM
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Currgnt Proof of Automobsle Insurance Tor_all vehicles thal will be used al markels
$30 Membership Dues (check or money order)
Partnerahips must have a Parinership Agreemsant andior both names listed on cerificateons and bicenses

ooo

Agricultural Products = o -

0 Current Centified Producer's Cerlificatel Mendocing County Agriculiural Dept/ 707-463-4208

O Partnerships must have all names listed on Cenified Producer's Certificate

0O WIC (Women Infants and Children Program Youchers) Accaptance Authdarization- nsguined to accepl WIC at markes- sfrongly
encouraged

Eogs

O Cuvend Certified Producer's Cenifeate! Mendacing County Agrieufiural Dept' TO7-463-4208
O Egg Handlers Regisiraion’ Mendocng County Agriculiural Dept! TO7-483-4208

O Propaer Laboling of Cartons-Provide copy of Label

Mursery Plants

0 Cuwmend Cerlffied Producer's Carlificatel Mendocing County Agncultural Dept! TOT-£63-4208
0 Mursery Stock License Mendocing County Agricultural Depl! TOT-463-4208

0O Siale Board of Equakzation’ Resale Number/Selles's Pemil 707-578-2100 of weew bog oo goy

Cut Flowers
0 Cumend Cerlified Producers Certificate Mendocing County Agriculiural Dept! ?ﬂ?dﬁﬂ-ﬂm
O Siate Board of Equalizaton’ Resale Number/Sellers Pemmit TO7-576-2100 or weew boo cn goy

Meat
0 Slaughterhocuse ! Processing House address, phone #, and license # (lelterbead from slaughterhouss)
O USDA Cerificalion Stamp

Choese

O  Milk Products Pland License- Califernia State Depl of Milk & Duery! 707-527-6383

Organic Products/ Producs

O Califomia Stabe Regestered Organec Certificalel Mendocing Counly Agncuflural Department! 707-463-4208
O MNOP Organic Cerificaion/USDA 202-T20-3252 (if appiicabis)

Fish and Ocean Products

O Recesvers License’ California Dept. of Fish & Game 707-445-8483 or www dig oo goy
Mendocing Counly Health Canificatel Emvronmantal Healthy T0T-463-44506

Seaweed Harvesters Permil! Calormia Depd. of Fish & Game T0T-445-6483 or s 0lg oo gos

o must prepare food in a Health Approved Commereial Kilchen)

o
]

si= Dl Froduch
mmcmmmmmmmmwmrm
FProper Labeling- Provide copy of Label

Describe Produci{s)

oDOxE

Alcoholic Beverages

0O ABC Perma for EACH Market Location/ Alcoholic Beverage Control TO7-578-2185 www abc oo gow
O  Active Winegrower's Licensal Mendocing County Agriculbural Depl! TOT-4623-4208

[] Producl description

Second Certificate

[ Both producers must be current MCF ARM members

O  Agncultural products and names mus! be listed on selers Certified Producers Certificate- Mendo Co Ag Dept /TO07-463-4208
0O Letter from olher producer authorizng you to sell for them-MEFARM Rules & Regulalions Sec 11 |

Non-Food Products
0 Sdale Board of Equalization Resale NumbedSeller's Permit 707-576-2 100 or waw o oo gy
O Lisl and Desenbe product{s)

uumﬂm-; Ewl Hum F‘-llmrl (Temparary Food Faclity) Envinonmental Healih 70T -463-4466
O Description of your food and booth set up with form of cooking (BBO-propane or charcoal, oven, sic)

0  Mame and puipese

‘Based on your product, the decuments reguired may nof be Mmited to this list. fncomplete applications will be refurmed.
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1. Purpose
The Mendocine County Farmers Market Association (MCFARM) forms and operntes Certified Farmers Markets

(CFM’s) in Mendocino County. Specifically, MCFARM provides shared liability insurance for each market
location and coordinates the annual purchase of certification permits from the local Department of Health and the
Agriculiural Commissioners Office. MCFAREM serves to implement and causes to be enforced in a fair and
equitable manner the Califomnia Department of Food and Agriculture “Direct Marketing Program”™ relating to
CFMs. MCFARM is the catalyst for growth of our existing CFMs.

11, Membership
A. MCFARM's membership & comprised of officers and directors referred 1o s Market! Managers; independent

producers of certified and non-certified products, processed agriculiural products, non-agricultural products and

services.

B. A Membership/ Vendor application is submitted sonually along with the annual membership dues. This must
be done prior to selling af any of MCFARM's markets.

C. One membership is required per working group, family or farm apprentices, that is, people working together in a
common growing and marketing project

[, There is one vole per membership. Member must have sold as a vendor m MCFARM in at least one of the two
preceding vears and/or i a member ol the Operating Commitice.

E. One membership will have one selling space at the market or if desired and possible, more space might be
available at the Market Managers discretion.

F. Only current members, their family or their employees may sell at markets.

G. A membership does not guarantec a space al a specific market. This is subject to the approval of that market’s
manager.

H. Members who vend at a market are required 1o pay a stall fee with each markei attendance.

I. Members must respect and comply with the decisions of the Market Manager and with the decisions of the
Association,

). Membership may begin anytime afier the Annual Meeting and will conclude one day after the [ollowing Annual
Meeting.

K. Officers and Market Managers will have their memberships provided st no cost.

11, The Governing Body
The Goveming Body of MCFARM is comprised of the current members. The members approve all Bylaws, Bylaw
changes, policies and operation rules for all markets. Members are responsible for maintaining the solvency of the

ASSOCETION,
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OMicers-Elections and Responsibilities

Elections take place each vear for two of the fowr Officer positions. Each term is two years. One vear the voie is for
Vice President and Treasurer, the following vear the President and Secretary. The four Officers are responsible 1o
the Governing Body in a fair and equitable manner.

The specific responsibilitics of each officer are as follows:

Presideni

A. Calls and chairs the Annual mecting, the Operating Committee’s Spring and Fall meetings  and all special
meetings of the Asseciation. Meetings are conducted using Robent’s Rules of Order,

B. Confirms a Market Manager(s) appoiniment from the recommended nominees provided by the individual
marketl’s membership,

C. Acting with the support of the County Health Department and Agriculiural Commissioners Office causes their
regulations o be enforced.

. Acts as the spokesperson for MCFARM,
E. Oversees all Market managers & Office manager.
F. Cosigns checks with the Treasurer or other registered check signers.

Viee President
A. Acis in the absence of the President,

B. ODversees and coordinpies promotions and general adverhising.
Secrelary

A. Records, keeps and causes minutes 1o be produced for MCFARM Annual, Operating Commitiee and Special
mectings, 1o be provided to the Office Manager,

Treasurer
A, Owversees all fiscal activities ie. budget, bank account, profit & loss statements, collection & deposit of money,
bill payment, & tax retums with Office Manager.

Member Hepresentative
Two member representatives may be elected on a vearly basis al the Annual Meeting and shall serve for 1 year.

Their role is o represent the members at the Spring and Fall Operating Committee Mectings which are held in
March and Movember,

IV, Office Magager
A. 15 a paid Independent Contractor.

A, Takes direction from officers in performance of all disties,
B With President and Treasuorer:

I} Maintaing bank account, deposits money collected by market managers, pays bills, creates an annual budget
& provides accounting repors,

2} Monitors expenditures to operate within the approved budpel.

1) Prepares, or causes 1o be prepared, all state & federal Tax returns.
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. With Yice President, implements advertising and promotions.

E. With Secretary, publishes minutes for dispersal 1o officers & members.

F. Oifice Manager may access bank records but may not sipn checks,

G. Altends meetings and reports on fiscal and correspondence issues. The Office Manager will not have a vole
H. Dversees the preparation & distribution of MCFARM Newslelters.,

L Mlilﬂﬂilllimmﬂm within the association and responds to official or private party inquiries regarding the
assoc iAo,

1. Processes all applications for membership.

K. Maintains files of all required paperwaork for the corment year and all previous years,

L. Checks the post office box on a regular basis throughout the year.

and Special Meetings
An Annual Meeting date will be decided on at the Novermber Operating Commuliee mecting 1o clect new Dfficers
and Member Representatives for the coming vear and 1o conduct any business required by the Association,
Meetings may be held at other times as called by the President or upon the request of at least three members.
Members are 1o be given wrilten nobice of meetings mailed at least two weeks in sdvance of the mecting date,

Changes and or additions to the Bylaws and Market Rules and Regulations must be passed by a two-thirds vote.
All membership dues and stall fees shall be determined by the Governing Body.
The days and hours for all markets shall be determined by the Governing Body a1 the Annual Meeting.

When necessary, a professional minules-taker may be hired by the board! Opemting Commuliee,

V1. Operating Commitice
The four elected officers, all Marke! Managers, the Office Manager and Member Representative(s) shall constitute

the Operating Committee, The Operating Committee shall be the decision making group during the inlerim
that exists between Annual Meetings. A newsletter containing the minutes of these meetings shall be
published and sent to the membership. During Operating Commitiee meetings, one vole is permitted per
market. Member Representatives are allowed a vote at the Operating Commitiee Meetings.

If a market has more than one manager, that vole s divided by the number of Market Managers in attendance.

VII_The Responsibilitics of the Market Managers
A, Operate the market in a saffe and effective manner.

B. Maintain and enforce all Market Rules and Regulations of MCFARM and all pertaining State and County
regulations. Market Managers are solely responsible for makimg sure all rules are followed and are
accountable to the regulating agencies, for example the Department of Food and Agriculture and
Environmental Health.

C. Venfy that vendors:
1y are current members

2} have obtmned all the appropriate certificates, permits and documents before selling, including but not
limited to vehicle insurance for the vehicle used at the markel.
3



D. Maintain a stall fee collection sheet each market day showing gross sales, CDFA tax and stall fees collected
from cach vendor,

E. Provide monthly reporting to the Office Manager by the 7 of each month,

F. Create advertising, local publicity and promotions within the Operating Budget of the market. Place posters and
fliers in as many locations as possible.

(. Obtain all the necessary permits and arrangements for the market space prior to beginning of market season.

H. Resolve disputes at marker

1. Control traffic and animals at market, ie. dogs. bikes, skalchoards...

1. Place signs for announcing the market and signs regarding rules for No Dogs, No Smoking and WIC acceptance.

K. Read, undersiand and implement information provided in the Market Manager's Manual,

VI Dismissal or Suspension of a Member from a Markel
A member may be dismissed or suspended from a market or have selling privileges in that market become restricted
by a Market Manager for any of the following reasons:

A. Failure to obey and conform to State and local government agencies or MCFARM By Laws and Market Rules
and Repgulations.

B. Causing or maintaining unsafe or unsanitary conditions at the market.

C. Unreasonable or oulrageous conduct considered detrimental to the welfare of the market.

. Failure to aftend a1 & previously reserved markel space without adequate prior notification.

E. Failurg to comply with any condition which was placed on the admission of a member (o that markel.
F. Failure to arrive al the market carly enough to be set up prior to the opening on time.

The severnity of any such action imposed by n Market Manager shall be directly relaied to the gravity or repetition of
the violation,

Members are responsible for the actions of their represeniatives, emplovees or agenis,

Il possible and reasonable under the circumstances, a markel manager must give adequate warming and notice of
conscquential action prios to the actual action of dismissal, suspenston, or restriclion.

Any member dismissed or suspended by the action of the Market Manager shall have the right of appeal 1o be
reviewed at an emergency session of the Operating Committee. This shall be conducted within 21 days of
receiving a written request for such an emergency review session from the aggricved member. Such written
requist shall be made within 30 days from the date of the remioval or suspension, or the nght to an appeal
shall be considered waived. Any member who has requested an appeal will be allowed to be present ai that
emergency session for the purpose of representation,

The Operating Commitiee, after review, may uphold, modify or vacate any decision made by the Market Manager.
The decision of the Opersting Commitice is final.




Mendocino County Farmers Market Association
MCFARM

Market Rules and Regulations

Fevised 17525/106G8
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LINTENT AND IMPLEMENTATION;

These Rules and Regulabons are meand lo govem the operation, sdministration and management of the Codified Farmoss
Markets (CFMs) under the spansadship and direction of the Mendocmo Counby Fanmerns Marke! Association (MCFARR). Al

sefiers mus! have a current Membership Card from MCFARM,

The Gowerning Body of MCFARM, ds managemen| and its designaled agents will implement and enforce all Rules and
Regulations pertaining o (he operabon of the Cerified Farmers Markels under ds contral in & fair and equitable mannar

Il_STATE REGULATIONS:

The regulabons of the California Depardment of Food and Agrculture peraming (o Direct Marketing (Ariche 6.5, Group 4,
Subchapter 1, Chapber 3, Title 3 of the Califeonia Adminisirative Code) are hersby incosporated by reference o be pad of these
Rules and Regulations, (For delalls on specific subjects sese your Market Manager),

Specifically restated are the following provissons of such regulations:

A Producers of fresh frdls, nuls, vegelabdes, shell eggs. honey, fowers and nursery siock must oblain a Cedifed Producer's
Cerdificate prior 0 selling such commodiies at a Cedified Farmers Markel. Such commadilies must have been produced by (he
producer by the practice of the agncullurs! ans upon land which he producer fanma and owns, rents, leases, of shareciops. All
fish musl be harvested in accordance with slabe laws

B. Fresh fruils, nuis and vegelables listed on a8 Producer's Cerificate may be sold direcily fo consumers exampl from sice,
slandard pack, container, and labeling requirernenls wilh the exception thal all prepackaged closed consumer containers of
agricullured products shall be labaled with the name, address, zip code avd e-mall or web address of the producer and a
declaration of Mentity and nel quantily of the commaodiy in the package. Howewver, a package containing & or fewer tems which
are fully visibie does nol nesad a statement of count

C. Al agricultural products sold al the marke! shall comply with tha reguiations of the Califormia code governing maturity and
quality.

Do Al agricultural products, other than exempd fresh fruits, nuls and vegetables, which are sold af the markets must comply with
all spplicable laws penaining to their grading and labeling

E. AN agricullural products sold af the maskets are subsect lo the provisions of federal marketing orders, stale markeling onders,
stale laws and regulations enforced by any slate agency, of any ofher kecal health and safety bws, regulalions or ordinances,

F. Only the producer of he producer’s parents, children, grandparents and grandchildren or a relative regularly residing m the
producer’s housahodd or an employes of the producer may sell the produecer's products al the madkel An employes = By persosn
omphoyed by the producer 8 & regular saiary or wage on edher a ull or pad time basds. | does not mclude a person who s
reselling or whose compansalien i3 primarily based on & commissaon on sales.

G A Centified Producer's Cerificate (embossed photocopy) mus! accompany the cerfified agricultural products during
transpodation and must be conspicuousty posted al the point of sale

H. When any agricultural product is sold by weighl, the type of scale used shall be approved, lested and sealed by the County
Agricullural Commissioner, Seaber of Weighls and Measures

I. When a producer has bean granted the privilege of salling for another cedified progucer. il shall be unded the following
conditons:

1. The sgrculfural producis shall be separaied at the siand and be cleary dentdfiable by the respecive cerificaies
Seller shall report gross sales separabely for each cerificabe holder, and shall pay siall fees for each cerdicate based upon the
qroas sabes for ench growes

2 The producer selling for the other producer must also seldl or offer for sale agricultural products which the selling
producer has produeced. Seller's produce shall be predominade over that of the sdher produces,

3. Pior o sale, Ihe producer selling has furmshed & writlen letber rom the additional producer which verifes the salling
produces’s aulhonty to sell ther products on their behall

J. A producer shall provide upon reguest by an enforcing officer or Market Manager. any cerificate, docurnentation, informaticn
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B. Managers of markeis that may reach maximum capacity should gve firs! priodty io cenified producers from Mendocing County
and from adjacent counties who have participatied in MCFARM for 2 or more yodaes and ane mambars in good standing, Preference
shall also be given to lotal vendars who ane relurnéng 1o that specific markel from the previous season. Remaining spaces shall
be filled by the manager wsing the foliowing factors:

1. Locality of the tarmibusiness
2 The need for that product in the market
3 The dale of regues! for acceplance mio he makel

C. Certifed and non-certified Specially Foods such as cheese, honey, and olive ¢l have hisiorically been imied 1o 8 mnimal
nurmber of vendors in esch markel. New vendors from Mendocing and nearby counties will not be exclded norwill products that
are added o cenificates of these growers. However, the Market Manager must mform the new vendor of ihe economic reality and
the risks for both vendoes. Competing vendors will be encouraged 1o meel with the Mardkel Manager and a market

if possible, 1o negobate posdive solulsons such as altemale markets, allernate days, or second cerlificales and decade for
themsehes how o resolve it 1 both parties decide 1o paricipate in the same market at the same time, il & mperative that bath
parties abide by market pricang regulations and compete in a tair and ethical manner. Il the new producer 5 from oulside our
neighboring coundy, the Markel rmansger may eeclpde the produd, bul should make stiong altempds (o honor the philosophy of
an open markel, considenng whal is ultimately best for the market and consumer

0. Mew non-cedified producers will only be allowed in markets thai have sufficient space o alkew maximem paicipation from all
carlified produce vendors who nolily the markel manager before the season beging. Marke! managers must have e alitude
I s thear discretion i consadering markel supply and dermand for non-cerifed products. Markel managers shoukd sinve bo keep
the number of nen-certified vendors below 25% of the lotal vendors, Bakeries, other food providers, or community agencies who
arg mwited by this misckel manager for the purpose of hospitality, education, of commiunity senace are sxempl from this coun

1. Admission of vandors who sefl processed food, seafood, or fobds hansested in the wild, shall be based on the following
factors, "a" having the maost priodty, a8 well &s ihe factors previously listed in section “B°

a. The food la harvested bocally or caughl regionally by the wendor.

b. The food is grown or raised by the vendor and processed locally,

. Thie inclusicn of this food would significantly enhance the market (based on the manager’s skilled chservation)

d. The food is processed locally,

e, It is @ local busingss.

2. For the markels thal accepl crafts, pdmission of denial mlo the market shall be based upon the markel manadgess
reazoned discreton and on the nember of factors included in the product. a5 well as the factors ksled in section "B above

a. The majornty of the work n each crall s crested by the local windos

b The person uses ketal producs when possible,

¢ Ther product is famm related

d. The prodaect is uniquee or onginal

e The quality is commendable.

E. A vendor who requests 1o sell for ancther individual with a second certificate will be allowed 1o soll these products. Market
Masisgers shall use their reasoned discratien in determining acceptance of second cerificale

F. Markel Managers should keep & lis of vendors who requesied sdmission, bul were denisd enfrance because of space
availabely, Managers should atiempd o create a scheduls of maskets thal current vendors plan 1o allend in order o maximize
the possibility of including the above vendors in some maskel days thad anen 1otally Mied,

G, Markel Managers should keep a list of vendors who have specific products thal were denied access o the marke! in ordes 1o
fill & woid if needed in the fulure.

H. The Office Mansger and affected Marke! Managers should koep a list of names of producers who intend 1o atlend specific
markels in the fulure when their product s ready, as some products need several years 10 mature (2.9 olive od, stons fruit,
grapes). Membership dues each year of waiing and a letler of intent will insure a space in the markel for a Mendoacing County

grower, High priority will be given 1o a cenified grower in adiacent counles,

1. Whanewer a producer of produc] s excheded from a markel, hat Markel Manager shall document the reasons for exclusion
and provide a copy bo the affected produces, the Office Manager, the member representatives, and to the Pressdent of MCFARM
within seven days of the reques! for Markel sccess. The following is the process for appealing the decision:

J. Al the witten requast of an excleded producer:
1. Members of the Operating Committee shall be notified by amail I-Im.l'll,glhl grigvance, !ﬂwmunt-miullhu Oparating
Commifies thal doat regularty recaive amail will be contacied by phone
2. A telephone conference mesling will be held with lnﬂ:hunnf?mﬂngmhmmmﬂmm ko Operating
Commiliee mamber who is parl of the grievance will be allowed a vole. The decision wil be based on & majarity rule.
The decison of the Operating Committes will ba final
3 mﬁﬂfqmulmmmaMMMﬂ%hnMNHIMMdmmm
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A, Aflendmnce Notfication: The Marke! Mansger may require & one week stvance notfication of intent 1o abiend the marke! prior
I the first seling day of @ member. All applcable documents must be provided to markel manager prior 1o seling af that
markel. The applcaton and membarship dues must be received by the office manager balore a vendod may sall at the
mmarket.

B Hags and Liter: Sellers using plasiic bags for their cusiormers shadl insure that such bags do not litter the market. All vendors
shall bring & trash recapiache for the convenience of their customens and for themselves. Balore beaving the market, all matier
in the selling area, including an area extending o the common customern traffic aren, must be comphetely removed and taken
with tha saller.

C. Cerficates: Producer cortificates with two or mone nemes listed s producsr must provide acknowlsdped svidonca of
parinership or other legittmals business agreemeant. All applicable certificates musi be visibly posied by esch vendor. Coples
of each certificate must ba given 1o the Offics Manager and the Market Mansger of esch markel wherne the vendor intends
1o sell. One is the limit for second cerificales (see Siale Rogulations 1.)

D. Food Coupons: MCFARM is suthorized as an rganization io sccept Food Stamps. Howesser, our orpanization is nol seoepting
Food Siamps ot thes tima s coupons need o be redeemed electronically al the markel. Any vendor selling produce must
accepl WIC coupons and post signs lo indicale accaptance. Mo change may be given lo the customer, Inslead, vendors ane
encouraged (o give axtra produce (o craste an squal sxchangs. Vandors must write o siamp heir cemificats number on sach
coupan. YWIC coupona s nedeamed by the individunl seller &t n bank o be treated ke cash

E. Markal Hours: Asrival and Deparure: The amival and departura times of the sellsrs are fo0 ba detesmined by the Markosd
Managers. Vendors will be expected io abide by thess hours (unless permission is granted for special circumsiances) for the
safiety and integrity of the market,

F. Pricing: Al pricas masst ba chearly marked or posbed. Collusion and decaplive pricing practices are prohibiled. Bargaining with
the consumed is specifically allowed Deliberate and significan! undercutting of & competitcr’s pricing to gain markes]
sdvaniage is strongly discouraged,

G, Selling Space and Assessments: Assignment of selling space will be al the discretion of the Market Manager, The Marke!
Manages will aftempt 1o assign sdes 80 thal vendors will have some consistency in ther weakly location. ERminabon o
dowrmeand adjustments of the stall fess shall only be vsed Infrequenttly, should be justified, and will be ot the discretion of the
Market Manager.

H. Setups and Safety: Vendor mus! set up in & way thal mnimizes safely hazards All display table frontage masst be behind the
selup Bne designated by management. Mo boxes or produce displays may exiend into the commaon cusiomer raffic arsa.
Tables and other display fixduras must be siurdy, stable, and nof overosded. All canopies and umbrelfas must be complelely
secured by weights or B downs or they will be subject 1o immediale and uncompromised removal. Elecirc cords must be
placed, marked andfor tapad down in B way that greatly reduces the naks of tripping on tham.

¥. STANDARDS OF CONDUCT

A Moise, Disturbance and Infrusion: Radios or other elecironic music pleyers are not allowed io be played during market sales
howrs. Mo loud hewicing or shouling to promiols products i allswed. Disruptive o confrontstionsl behavion in the marke! is
prohibéed

B. Producers and employess represenbng producens musl:
1. Ba knowledgeable about product, how 8 ks used, grown or produced and communicale cleady 1o the cstomerns
2. Ba cowteous, professional and
3. Dinplay products in & clean and sfractive way

C. Profucers ame expected Io ba hones! and o conduc! themsebves al all tmes iIn 8 courteows and business-liks manner.
Farticipants are expecied o dress and behave in an appropriale mannar. Donking, yelling, swearing, name-calling,
sinndenous remarks and other rude behawvior will not be allowed.

0. Customers are expected 1o be courtecus as well. Producers sxpaniencing any difficulty with customens in this regand mne
encouraged 1o refer the matter to MCFARM management,

E. Purticipants are expecisd o treat each other, staff, customerns and officials with respoect.
F. Participants are expecied io wear shirs, shoes, or sandals during market hours.

Any complaints about olher participants or the Marke! Rules and Rogulations should be made to the Markat Manager and
MCFARM Officars.
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